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Objective: 


Information Case Report No. 20 


Complete Information Program 


Cornell's "Six-Point Fall Mills Program" 


Art Durfee's Department of Extension Teaching and Information, New 
York State Colleges of Agriculture and Home Economics at Cornell 
University.::- 4 


To increase New York milk production this fall 10 percent over that 
of last fall. The incréase is needed to supply market demands, and 
its production will increase the dairyman's income. 


How Organized: The Cornell Dairy Committee discussed the problem of a fall milk 


shortage during the past winter and submitted a proposed program at 
a meeting of county agricultural agents for discussion.. Later the 
6-Point Fall Milk Program was planned. 


. Since various-milk: companies were starting campaigns of their own, 


Coverage: . 


the Dairy Committee at Cornell invited members of the dairy industry | 
and representatives of the State county agent leader's office to meet 
with it. Nearly 100 members of the dairy industry attended. 


The final 6-Point Fall lMilk Program was discussed and a State leader 
of county agents presented a proposed educational program by means of 
a flip-flop prepared by the Department of Information. 


The six points were approved and the educational program was endorsed. 
The deiry industry agreed to raise $15,000 to help finance the cam- 
paig, which was set up to flow through the county agent's office in 
each county. 


The Department of Extension Teaching and Information was assigned the 
task of preparing all materials from information supplied by the vari- 
ous subject matter departments concerned, and of getting edequate 
distribution. All possible educational methods were to be used in 

an intensive program lasting at least 6 months. 
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* Media Distribution 


Regular News stories and other press services..... 500 weckly and 


mation added. Other services included a set of , -) «& PY } 
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106 daily papers. 
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six ads, special stories with mats, and stories POENT REDIAI BEenRT 
for farm papers.) { 
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e-color leaflets.........- Sb og Win eia'e eis fo ws Win whe 
(80,000, four-page 3-3/4 by 8-1/2 indheaweThse 
_ presented the problem and listed the six points 
as practices available ‘to every dairyman.) 


3-color DOStCTSs ees eeeseceeeeceeeeeeceeeess Are See 
(14 by 22 inches; listed the six points; 80,000 
used in milk houses, on trucks, in feed stores, 
in Grange halls, and at milk stations. Those put 
outside were weather-proofed. ) 


Dalry Farm’ Servete Letters. ce sb ecvbawetbaeeeee 
(A series of five such letters was written adel 
printed at Cornell; signed and mailed by county 
agents. ) : 


Form Suread NEWS: SOTVLCG. s+ sc s0s bbe betas erated whee 
(A set of from 30 to 40 mimeogrophed shorted 
mailed monthly to each Farm Bureau News printed 
in the counties.) 

Radio Transcriptions. 2...’ a5 wb ig ete le & alalhie Oller mlarenens F 
°(8 to 10 timely, 5-minute talks by specialists, 
-recorded at Cornell with duplicates made and sent 
to stations all over the State.) 


Radio Briefs..... teiek ae hws BOSS aS a ahterel ok ieed mein th ete ees 
(150 to 200 word "fillers" giving timely agricul- 

tural information. Ten to twelve are mimeographed 
and sent weekly to radio stations.) 


American Narmer ‘Broadcast, sce. «<i See eee a 
(A 15-minute discussion of the 6—point program atid 
its applications; by two prominent farmers and the 
directors of extension and research on June 22.) 


Colored Sound Movioe sR Wi s/s bin eae ei oiteietenas we 
(A U5-minute film which presents the marketing: 
problem involved and stresses the practices in- 
cluded in the 6—point progran.) 


Industry Cooperation...... 


(Various nilk-conpanies advertised the 6—point pro- 
gran in farm papers, on the radio, and at haga 
of farners.) 
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County Agents? POLVow—ip. ie. ctw ater eiare oes eee came 
(County agents and their-local dairy connittees 
sponsored the 6-point progran in their various 
counties at special meetings, over the radio, in 
cards and circular letters, and through personal 
contact.) 
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Dustitbation - 


Mailed by me com— 
panies with the rad 
milk checks. 


Distributed: by milk 
truck drivers to > 
dairymon, and to 
other places by mail 
and by county agents 


.: Mailed by county 


agents. 


Used in 56 counties. 


Sent to 20 stations 
having over a mil- 


-lion listeners. 


Sent to 4! stations 
with sevoral mil- 
lion listeners. 


ABC network 


For use next winter 
at extension meet-— 
ings.. Also to be 
used by milk con- 
panies and-others, 
Milk companies and 
farn groups through- 


out the State. 


All agricultural 


counties of the 
State. ° 


Lk a ldcnourarg tty Rested on is AS ane A Gacuced 2 
of ‘the problem, Clippings show that coverage has been 08 in 


oP i by AY the daily and weekly press. 


-  Qne specific result now available is the greatly increased 
Pivatios 3. of Sudan grass made for extra sunrer 4 
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